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Demographics are changing.
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Trend 1 Trend 2

Trend 3 Trend 4

These Mega Trends are reshaping the environment and influencing business 
priorities

Diversity of customers

An increasingly diverse 
customer base expects better 
personalization of products 
and services

Diversity of talent

Shifts in age profiles, education, 
migration flows, multi-ethnicity 
and expectations impact the mix 
of our most valuable resource

Diversity of markets

The growing middle class in 
emerging markets  is 

causing a shift in consumer 
demand. 

Diversity of ideas

Digital technology, hyper-
connectivity, and deregulation 

make innovation more 
important than ever
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Top 5 Emerging Markets

Source: Corporate Finance Institute, 2022

1. Brazil

2. Russia

5. South Africa

4. China3. India
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The Greatest 
Generation

Born before 1925

Age 100 and older

Baby Boomers

Born between 1946 & 
1964

Ages 60 to 78

Millennials

Born between 1980 & 
1995

Ages 29 to 44

Gen Z

Born between 1996 & 
2012

Ages 12 to 28

Traditionalists 
(Silent Generation)

Born between 1925 & 
1945

Ages 79 to 99

Gen X

Born between 1965 & 
1979

Ages 45 to 59
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LIVING GENERATIONS
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The U.S. is growing more diverse
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Gen Z is more likely to approve same-sex marriage and interracial marriage
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51% 30%

77% $143

say they respect a company 
more if they support racial 

equality

of

GEN Z

GEN Z
Is willing to spend

on the same item when the company 
or brand supports a social cause 

important to them.

of

GEN Z workers
said a company's level of 

diversity affects their decision 
to work there

GEN Z has

billion
in buying power
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Respect a Company More That Supports Each Cause

Source: The Center for Generational Kinetics (CGK) 
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SO, WHAT  DO  YOU  DO?
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REACT <  RESPOND

1
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SPEAK  TRUTH  TO  POWER

2
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CHALLENGING THE NARRATIVE

“Wokeism is taking over!”

“How might this impact already underrepresented 

communities in our company? 

"DEI is divisive and reverse discrimination?"

“Say more about that.”

”Really? How so?”

"Do you know what woke really means?"

“What might be the long-term impact of this?”

“DEI is too risky. We should dial back.”

Any vague comment about DEI



Collaborative community gatherings for DEI 
enthusiasts, advocates, professionals and 

practitioners.

Scan the QR code to participate in the next DEI ER event!
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TAKE MEANINGFUL ALLYSHIP 
ACTIONS

3



CONNECT WITH RAVEN

       RAVENSOLOMONTV                RAVEN_SOLO                RAVEN_SOLO                 IN/RAVENSOLOMON                 SOLOMO N.RAVEN WWW.RAVENSOLOMON.COM

Mentoring or sponsoring 1

2

3

4

5

Advocating for new opportunities for them

Actively confronting discrimination or 
isms against them

Publicly acknowledging their ideas

Educating oneself about their 
experiences

Source: Leanin.org

Workplace Allyship Actions
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Mentoring or sponsoring 

Advocating for new opportunities for them

Actively confronting discrimination or 
isms against them

Publicly acknowledging their ideas

Educating oneself about their 
experiences

Workplace Allyship Actions

Source: Leanin.org

10%

21%

39%

43%

45%
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CONTINUE  THE  WORK

4
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DEI 
work is 

MATURING
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Maturation of DEI Work

SINGLE 
IDENTITY 

FOCUS

INTERSECTIONAL

GLOBALLY 
SPECIFIIED

U.S. BASED

TRANSFORMATIVE

TRANSACTIONAL

INTEGRATED

PROGRAMMATIC
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CONTACT

Contact Info

Phone: 704-266-0652
Email: info@ravensolomon.com
Website: www.ravensolomon.com

Social Media

solomon.raven

in/ravensolomon

raven_solo

raven_solo

Let’s stay connected. 

Thank you
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